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 Welcome  
 
Britain’s most-respected coach tourism magazine 
Out&About re-launches as Coach World in June 
2010. Brought to the market by Rouncy Media, 
the team behind Coach and Bus Week (CBW), 
Out&About has built up an unrivalled reputation 
for giving coach operators and group travel 
organisers insight into the varied world of group 
and escorted tourism. 
 

 Why the change?  
 
The re-launch sees Out&About evolving into 
Coach World Magazine, with an increased range 
of content, pages and new features, all designed 
to keep operators and GTOs better informed about 
their industry. 
 
Andy Sutcliffe, Coach World’s editorial director 
commented: “Out&About has served the market 
well over the last few years, however, when we 
first thought about giving the magazine a new 
look, we decided that the time was also right to 
consider a name change. Having researched the 
market, and spoken to many of our valued readers 
and advertisers, we felt that the Coach World 
name better described the wealth and breadth of 
content that the title delivers to its market. 

 The market  
 
“Coach tourism is growing all the time, as more 

The most effective way to communicate with coach operators

and more consumers get turned on to the many 
benefits of taking a holiday by coach. The 
unrivalled reputation for service, convenience, 
choice, expertise and greenness that today’s coach 
operators’ offer is one of the great stories in 
today’s tourism world. The staycation is a reality. 
And the ever-growing problems with air travel 
have opened the eyes of more and more people, 
from across the age and demographic ranges, to 
the fabulous experience that travelling by coach 
offers.  
 
“At the same time, attractions, hotels, venues, 
events and tourism destinations generally are all 
increasingly aware of the benefits of attracting 
groups. 

 The proposition  
 
“Coach World Magazine is the title that brings 
these sectors together. For its readers – coach 
operators and GTOs – it opens a window onto the 
world’s of UK and European tourism: Identifying 
new attractions, suggesting tours, providing up-
to-the-minute news coverage and giving insight 
into best practice across the industry. And for its 
advertisers it offers an unrivalled route to reach 
the companies and people that deliver groups, 
week in and week out, year after year.” 
 
“Coach and Bus Week has been serving this market 
for over 30 years. And Coach World Magazine, 
which is part of the CBW subscription package, 
draws on this vast experience to provide readers 
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and advertisers with a focussed, successful and 
well-respected business title, devoted to the group 
tourism world.” 
 
Coach World Magazine services the tourism needs 
of the coach operator in a unique, informative 
and fresh style. As the only magazine within this 
sector that is part of a paid for subscription, we 
continue to invest in our publication to ensure 
that coach operators’ information wants and needs 
are addressed, every issue. 
 
Coach World Magazine is read primarily by key 
operators who run fleets of 6+ vehicles and 
operate coach holidays, tours, day-trips and group 
travel. Serious operators; key decision makers 
who are interested in hearing about businesses, 
attractions, facilities and venues to take their 
passengers to. 
 
As we are the only paid for title within this market 
we are expected to provide the operators with 
as much information about ‘new’ venues and 
attractions as possible. Which is why we always 
produce the highest number of editorial pages 
each month compared to the free magazines. We 
have more editorial pages in our News section 
than some other magazines have in their entire 
publication. 
 
As well as focussing on a geographical region 
every issue, Coach World features Regulars 
including: 
n A comprehensive News Section 
n Accommodation Spread 

n Tour Wholesaler Spread 
n Theatre News and Listings Section 
 
The magazine also covers themes enabling  
operators to keep updated on key attractions 
– we feature everything from Castles, Houses 
and Gardens to Racecourses to Theme Parks and 
Zoos. This approach enables an operator to see 
at a glance what to do, where to go and what to 
visit. Not only does it make the process simple 
and time efficient for operators, but it gives them 
more useable information to aid the decision 
making process. Coach World has features on 
a variety of topics enabling operators to plan 
their itineraries and research new places for their 
passengers without having to search through 
numerous media. It also ensures that Coach World 
is archived as a useful reference tool for future 
activity. 
 

 Why coaches?  
 
One coach = 50+ visitors for your business. 
Coach operators are responsible for 90% of all 
group organisers’ travel and are proactive in their 
approach. Coach operators constantly need more 
information and to read about new venues and 
opportunities to ensure they remain competitive 
in keeping their passengers happy and offering 
the variety that makes a coach holiday or trip so 
memorable. Coach travel is the greenest travel 
option in the UK today, nearly four times more 
efficient than travelling by car. A single coach 
takes the place of 20 cars.



 Advertising Rates 

Full Page  £1000 Half Page  £700 Quarter Page  £400  
Classified  £30 per single column centimetre
Series discounts, sponsorships, cover wraps, bellybands and special positions available on request.

 Formats 
Our preferred format is high resolution PDF (version 1.3). Files should be supplied to the correct 
ad size using CMYK colour space with fonts embedded and all elements set to 300 dpi.
Other formats: Adobe Indesign, Illustrator and Photoshop, Quark Xpress and most current 
PC software supported. Images: All image files to be supplied as TIF, EPS or JPG (minimum 
resolution 300 dpi at size to be used). Text: Text only, rich text format or as MS Word document. 
Fonts must be embedded. NB: We do not accept screen graphics taken from websites as they do 
not conform to magazine printing quality. Delivery Methods: Electronic transfer of material 
using email, post or ftp. Email: PDF or compressed (ZIP/SIT), no size limit, send to 
june@adsproduction.co.uk Post: CD ROM with colour proofs to Coach World (see address below).

 Issue Planner 2010-2011 

Publication Date and Copy Deadlines

Issue
PD
CD

SEPT 
29/09 
22/09

OCT 
27/10 
20/10 

NOV 
24/11 
17/11

DEC 
22/12 
15/12

JAN 
26/01 
19/01

FEB
02/03 
23/02 

MAR
30/03
23/03

APR
27/04
20/04

MAY 
25/05
18/05

JUNE
29/06
22/06

JULY
27/07 
2 0/07 

AUG 
31/08 
24/08

 Editorial Planner 2010-2011 

Regulars
News: Top Stories, Attractions, Events, Overseas, People | Tour Wholesalers | Theatre News |
Theatre Listings | Accommodation | Out & About in London

Features
UK UK Region Focus | City Focus | Coach World Tour | AT Attractions | EU European Focus

SEPT  UK London AT Sport | Military Britain EU Poland
OCT  UK West Midlands AT Ferries and Cruises | Motorway Services EU Czech Republic
NOV  UK The South and South East AT Animals | Markets | Royalty EU Sweden | WTM
DEC  UK Scotland AT Museums and Galleries | Food and Drink | 2011 Review EU Norway
JAN  UK South West AT Seaside | Shopping Centres | British Waterways EU Spain
FEB  UK Ireland AT Music | Fairs and Events | Coach Stops / Service Stations | 
 BOBI Preview
MAR  UK East Midlands AT Theme parks and Zoos | The Waterfront | BOBI Review 
 EU France
APR  UK North West AT Railways | The Arts | UK Coach Awards Results EU Holland
MAY  UK Wales AT Garden Centres | Shopping Centres EU Italy
JUNE  UK Yorkshire | The Isles AT Castles, Houses and Gardens | Racecourses |
 Wholesaler Review EU Switzerland
JULY  UK East of England AT Breweries, Vineyards, Distilleries | 
 Coach Friendly Local Authorities EU Austria
AUG  UK North East AT Christmas and New Year | Adventure EU Germany

 Contacts 

Deborah Maclaren Sales Director 
T 0208 181 9729 E deborah_maclaren@themediasaleshouse.co.uk
Colin Mansell Account Manager
T 0208 181 9732 E colin_mansell@themediasaleshouse.co.uk
Edward Byerley Media Associate 
T 0208 898 5027 E edward_byerley@themediasaleshouse.co.uk
Andy Sutcliffe Editorial Director 
T 01733 293242 E andrew.sutcliffe@rouncymedia.co.uk
Jacqui Grobler Editorial Manager
T 01733 293240 E jacqui.grobler@rouncymedia.co.uk
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1 In these conditions
1.1 �The Publisher� means Rouncy Media Limited and its subsidiary and 
associated companies
1.2 �Advertisement� means any kind of promotional material that the Publisher 
agrees to insert or carry on behalf of the Buyer in one or more of the information media 
de�ned in clause 1.3 below and which form part of the Publication
1.3 �Publication� means Coach & Bus Week magazine (CBW), Coach World 
magazine and any newspaper, magazine, journal, book, insert (and including any 
supplement for which no charge is made to its recipient and which is published whether 
regularly or occasionally as part of or in association with the Publication), any electronic 
storage medium, retrieval system, website or broadcast media owned by the Publisher.
1.4 �the Buyer� means the person placing the order with the Publisher for 
the Publication of the Advertisement in the Publication or for any other goods or services 
o�ered by the Publisher
1.5 �the Advertiser� means any person who promotes products or services to 
the general public or a section of the public, whether such person is the Buyer or not
1.6 �the Rate Card� means the Publisher�s scale of advertising prices and 
technical speci�cations relating to the standard and quality of reproduction of the 
Advertisement including its setting style and wording from time to time in force 
1.7 �Working Days� means 9am to 5.30pm any day Monday to Friday inclusive 
other than bank and other public holidays
1.8 �Copy Deadline� means the latest date (as shown on the Advertisement 
Con�rmation Order or otherwise made known by the Publisher) by which the Buyer is 
obliged to give the Publisher full instructions and copy for carrying out the Buyer�s order 
1.9 where the context so admits, words importing the one gender shall include 
all other genders and words importing the singular shall include the plural and vice versa

2 The Buyer warrants to the Publisher that
2.1 the Buyer contracts with the Publisher as principal notwithstanding that 
the Buyer may be acting directly or indirectly for the Advertiser or in any other representative 
capacity
2.2 in the case of the Buyer changing name, trading style, identity or any other 
details disclosed in the Account Application Form the Buyer will give written notice to the 
Publisher within 5 working days thereof and complete a further Account Application Form 
with those new details.
2.3 all colour and mono copy will be delivered to the Publisher at least 48 
hours prior to the Copy Deadline
2.4 A Mail Order Advertisers Undertaking will be completed and signed by all 
the persons who are bound to do so.
2.5 the publication of the Advertisement by the Publisher in the form originally 
submitted  by the Buyer (or as amended pursuant to condition 3 below) will not breach any 
contract with a third party or infringe any copyright, trademark or other proprietary right of 
any third party or render the Publisher liable to any proceedings, claims, demands, costs or 
expenses or any other loss whatsoever.
2.6 in the case of any Advertisement submitted for publication by the Buyer 
which contains the name or pictorial representation, whether photographic or  otherwise 
of any living person or any part of the anatomy of any living person and any material by 
which any living person may be identi�ed, then the Buyer or the Advertiser has obtained 
the authority of that living person to make use of his name, identity, representation and/or 
copy
2.7 in the case of any Advertisement seeking �nancial investment or o�ering 
incentives for �nancial investment that the Advertiser is an authorised person within the 
meaning of the Financial Services Act 1986 or the contents of the Advertisement is otherwise 
permitted under that Act
2.8 the Advertisement complies with the requirements of all relevant 
legislation (including subordinate legislation, the rules of statutorily recognized regulatory 
authorities and the law of the European Economic Community) for the time being in force or 
applicable to the United Kingdom; and
2.9 all advertising copy submitted to the Publisher is legal, decent, honest and 
truthful, and complies with the British Code of Advertising Practice and all other relevant 
codes under the general supervision of the Advertising Standards Authority
2.10 all instructions, artwork or other material relating to the advertisement 
submitted to the Publisher by electronic means is year 2000 compliant and not corrupted.
2.11 the Buyer has retained su�cient quantity and quality of any artwork, �lm 
or other materials and copy relating to the Advertisement to the intent that the Publisher 
shall not be liable for the loss of any of these items         

3 Notwithstanding Condition 2 above the Publisher shall be entitled 
to require the Buyer to amend any artwork, materials and copy for and relating to an 
Advertisement, or refuse (without notice) to publish any Advertisement for the purpose of
3.1 complying with the legal or moral obligations placed on the Publisher or 
the Buyer or the Advertiser; or
3.2 avoiding the infringement of the rights of any third party or the British 
Code of Advertising Practice and all other relevant codes under the general supervision of 
the Advertising Standards Authority or
3.3 the production and quality speci�cations stipulated on the Rate Card.

4 Payment for any Advertisement or any other goods or services is due in 
advance of publication unless the Publisher has previously agreed in writing to open a credit 
account for the Buyer; and
4.1 where a credit account is opened then payment of the account shall 
become due 7 days after the date of the Publisher�s invoice and the Buyer will ensure that 
payment is received by the Publisher no later than this due date
4.2 all the rates and charges payable under this contract are subject to and 
exclusive of Value Added Tax at the rate from time to time in force

5 If the Buyer  
5.1 fails to pay the Publisher�s invoice in accordance with Condition 4 above, 
or
5.2 is in breach of any obligation under this contract then: in either case the 
Publisher shall be entitled to terminate this contract immediately (without prejudice to any 
remedy available to the Publisher for any antecedent breach) and in any such event the 
outstanding balance owed by the Buyer shall become due and payable immediately;
5.3 the Publisher shall be entitled to
5.3.1 charge interest on the outstanding balance at the rate of 7% above the 
base rate of Barclays Bank Plc from the date that the invoice became due for payment until 

the date it is paid in full (whether before or after Judgement)
5.3.2 charge an administration fee of £25 if any cheque drawn in its favour by the 
Buyer in purported satisfaction of any unpaid invoice is dishonoured on presentation
5.3.3 instruct a debt collection agency (apart from solicitors) to recover any sum 
due and in that case all charges incurred by the Publisher as a result of such instruction shall 
be payable by the Buyer in any event

6 The Publisher shall be entitled to withdraw, or adjust at its discretion, 
any discount given to the Buyer for the publication or intended publication of a series of 
Advertisements if the series is not completed because of any stop order or cancellation by 
the Buyer or by the Publisher

7 All advertisements material originated by the Publisher remains the 
Publishers copyright.

8 The Publisher reserves the right at its discretion and without notice to the 
Buyer
8.1 to decline to publish, or omit, alter, suspend or change the position of any 
Advertisement otherwise accepted for insertion
8.2 to charge the Buyer for any extra production and colour processing costs 
because of any omission by the Buyer to supply artwork , �lm, copy or other materials of 
su�cient quality
8.3 to destroy all artwork, �lm, copy or other materials which have been in its 
possession for more than 6 months from the date of their last use by the Publisher unless 
written instructions have been received from the Buyer to the contrary
8.4 to change its scale of advertisement rates at any time
8.5 to change any matters shown on its Rate Card

9 With regard to the actual or intended insertion of an Advertisement in any 
Publication the Publisher shall not be responsible to the Buyer for
9.1 checking the correctness of the Advertisement in the form it is received by 
the Buyer
9.2 any error in the Advertisement in the form it is received from the Buyer
9.3 the wording or quality of colour or mono reproduction of the 
Advertisement 
9.4 the actual positioning of the Advertisement in the publication
9.5 the repetition of any error in an Advertisement ordered for more than one 
insertion
9.6 the distribution of the publication in a speci�c geographical area 
9.7 the failure, corruption or mal-function of any system of electronic 
publication by means of electronic storage or retrieval equipment or by publication via the 
internet on any web site 
9.8 implementing any stop order, cancellation, amendment  or transfer given 
by the Buyer to the Publisher of an order previously con�rmed in writing unless it is given to 
the Publisher in writing at least 72 hours (in the case of a weekly publication) or at least 14 
working days (in the case of all other publications) before the Copy Deadline 
9.9 any loss whatsoever caused by delay or failure by the Publisher to issue the 
publication on the due date, or the Publisher�s decision to suspend the publication or cease 
the publication altogether
9.10 the payment of any damages or other compensation for breach of contract 
because of the Publisher�s failure to perform any of its obligations under this contract if such 
failure is caused by anything beyond the Publishers reasonable control (that is to say as a 
result of force majeure) including terrorism, strikes, lock-outs or other industrial actions or 
trade disputes, whether involving the Publisher�s employees or those of any third party
9.11 any loss whatsoever caused as a consequence of any instructions, artwork 
or any other material relating to the advertisement being submitted by the buyer in 
electronic form.
9.12 any other matter of complaint, claim or query (whether in relation to the 
Advertisement or the invoice) unless raised with the Publisher in writing within 48 hours 
following the insertion of the Advertisement or at the date on which it is claimed the 
Advertisement was intended to appear, or the receipt by the Buyer of the invoice giving rise 
to it , provided that the Publisher�s liability is limited to a maximum at its option of giving a 
credit for its charge for the Advertisement or (in an appropriate instance) of publishing the 
Advertisement for a second time without charge.

10 Subject to Condition 9 above, if an Advertisement contains an error caused 
by the Publisher then provided the Buyer gives written notice to the Publisher of the error in 
the Advertisement     
10.1 within 72 hours of its publication in the case of a single order; or
10.2 21 working days before the Copy Deadline for its next insertion in the case 
of a series order
the Publisher will at its discretion give the Buyer credit for the cost of the Advertisement 
containing the error or of publishing the Advertisement for a second time without charge (if 
appropriate) and such concession shall be the Publisher�s maximum liability

11 The Publisher shall be entitled (without prejudice to any other remedy 
available) to treat this contract as repudiated if the Buyer
11.1 being an individual dies or makes voluntary arrangement with his creditors 
or his estate becomes subject to an administration order or he becomes bankrupt
11.2 being a company has a receiver appointed to manage its assets or it enters 
into liquidation (other than for the purpose of amalgamation or reconstruction)
11.3 allows an encumbrancer to take possession of any of its property or assets
11.4 ceases or threatens to cease to carry on business

12 The Buyer shall indemnify and keep indemni�ed the Publisher against all 
proceedings claims demands, damages, costs, expenses or any other loss whatsoever arising 
directly or reasonably forseeable as a result of the publication of the Advertisement or any 
breach of the Buyer�s obligations under these conditions or implied by law

13 The placing of an order for the insertion of an Advertisement shall amount 
to an acceptance of these Conditions; and
13.1 any stipulations contained in an order given by the Buyer shall be void and 
of no e�ect insofar as such stipulations are inconsistent with these Conditions

14 This contract shall be governed by and construed according to English Law 
and the parties submit to the exclusive jurisdiction of the English courts.
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